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Abstract: The aim of the work is to identify strategies for transferring the meanings of information messages used by
students in social networks, and how these strategies are related to the students’ meaning-of-life orientations. The study was
conducted with the use of a theoretical method, as well as a survey, a content analysis, an expert method, a psychodiagnostic
method, descriptive statistics, and also nonparametric tests, the Kruskal-Wallis H-test and Spearman’s rank correlation method.
Among modern youth, social networks are one of the most common sources of obtaining and distributing information. Therefore,
it is important to find out what strategies for transferring the meanings of information messages are used by respondents. The
expert method and content analysis allow us to identify 6 strategies for transferring meanings that students use in communication
when transferring the meanings of various publications in social networks. Further analysis shows that each strategy has its own
features of the meaning-of-life orientations components and significant relationships between the strategies of the meanings
transferring and the components of the meaning-of-life orientations of social networks users are also revealed. Thus, we can
conclude that the features of the transferring of meanings are significantly influenced by the meaning-of-life orientations, in
particular, goals in life. Thus, the study emphasizes the importance of the semantic communication in social networks, the results
of which can influence the effectiveness of communication, training, and the interaction among users.
Keywords: social networks, transferring of meanings, meaning-of-life orientations, the Internet.

Introduction
In modern psychology, there is a fairly extensive layer of research aimed at studying the various
psychological problems of communication and the interaction among users in social networks.
As shown in the works (Haythomthwaite and Wellman, 1998; Butler, 2001), it is possible to divide
social networks into informational and communicative: in informational ones there is an exchange of
knowledge and the development of information, in communicative – the development of communication
of participants. Although, it is possible to talk about the integration of social networks that perform an
informational and communicative function. Fuhse (2009) identifies two levels in social networks: the first
is represented by communication in the interaction processes, the second includes the meanings formed
by participants in the social network.
A sufficient amount of research has been accumulated in psychology showing the positive and
negative aspects of the dissemination of information in social networks. E. M. Rogers (Rogers, 2003)
studied the spread of innovations and the influence of interpersonal relations on this process. M.
Papagelis et al. (Papagelis, Bansal and Koudas, 2009) found that the dissemination of information among
network participants increases their activity and affects the formation of their social significance. M. S.
Bezbogova studied the socio-psychological mechanisms of the formation of social attitudes in social
networks and proved that the formation of social attitudes occurs through accentuated needs satisfied in
social networks (Bezbogova and Ionceva, 2016). I. S. Luchinkina revealed that the user’s communicative
behavior depends on the type of a cognitive distortion (Luchinkina, 2018). E. Klemenova, M. Ereshchenko
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(Klemenova and Ereshchenko, 2020), studying the discourse of the social networks users, identified
communicative strategies. At the same time, the authors argue that among the strategies, one can
distinguish evaluation and forecasting strategies that have an impact on other users.
The problem of communication as one of the aspects involves the study of the transferring of the
meanings of information messages in social networks.
In science, the issues of dynamics, transformation and transferring of meanings are raised and
investigated. In the theory of communication V. E. Cronen (Cronen, 1995), the problem of the dynamics
of meanings is considered, meaning is perceived as a phenomenon that is constantly changing in
communication. A. Bard, J. Söderqvist, analyzing the features of communication in a network society,
showed that in a network society, meanings are formed in the form of network messages. At the same
time, they pay attention to the discrepancy between the transmitted meaning and the acquired meaning
(Bard and Söderqvist, 2002).
Although the problem of transferring of meanings is relatively new in psychology, there are studies
that reveal various aspects of transferring of meanings: in communication (Ivanova, 2014; Kibrik, 2018),
in training (Abakumova et al., 2019; Suroedova, Tushnova and Belousova, 2020; Belousova, 2015),
in professional activity (Hodgkinson and Sparrow, 2002), in advertising (Belousova and Stošić, 2019;
Belousova, 2021; Miller and Allen, 2012).
The problem of transferring of meanings is most developed in the psychology of education. E. Y.
Artemyeva together with I. B. Khanina showed the change of meanings in the educational process, their
dynamics is associated with the assignment of transferred meanings (Artemyeva, 1999). I. V. Abakumova
and L. C. Kagermazova, considering the teachers’ activity through semantic communication, which is
understood primarily as the transferring of meanings, distinguish various semantic techniques used by
teachers (Abakumova and Kagermazova, 2008). In a comparative study of school teachers’ educational
techniques of different generations, Belousova revealed the peculiarities of the implementation of meaning
transfer in the educational process of different generations of teachers (Belousova, 2015). B. Meskhi et al.
(Meskhi, Ponomareva and Belousova, 2019) showed the representation of the transfer of meanings as a
component of the pedagogical thinking of primary, secondary and high school teachers. A. K. Belousova
and E. A. Suroedova (Belousova and Suroedova, 2010), studying the features of communication and the
interaction of students in full-time and distance learning, identified various strategies of meaning transfer
in students ‘ communication when solving professional problems. These strategies are considered by
the authors through the ratio of verbal and non-verbal means of communication. E. Suroedova et al.
(Suroedova, Tushnova and Belousova, 2020) considers the conditions for the development of abilities to
convey meanings as a component of the development of communicative competencies.
Conducting a psychological analysis of management, G. P. Hodgkinson and P. R. Sparrow
(Hodgkinson and Sparrow, 2002) present the features of strategic thinking, among which such semantic
processes as the sense production and the sense transmission are distinguished. Meaning transfer is
defined by them as the process of managers ‘ influence on the meanings that other people have.
In studies (Belousova and Stošić, 2019; Belousova, 2021), it was highlighted that students perceive
advertising posters depending on the dominance of the system of life meanings. The authors conclude that
the transferring of the meanings of advertisement takes place if the content of advertisement corresponds
to the respondents’ value-semantic features.
Miller F. M. and Allen C. T. (Miller and Allen, 2012), considering the technologies of the meaning
transferring of a celebrity in advertising, showed that the transfer of meaning manifests itself as an update of the buyers ‘ belief system, causing them to change their attitude to the brand. At the same time,
the authors confirmed in their study that, in accordance with the ideas of McCracken (McCracken, 2005),
the mechanism of transmission of macro-meaning manifests itself at the micro level as a process working
through indirect beliefs.
A. D. Husid (Husid, 2011) conducted a study of the peculiarities of the meanings perception of
animated series by young people and found the existence of ethno-cultural differences, and also showed
that the decoding of meanings is determined by the age and socio-psychological characteristics of the
respondents.
It is possible to find a few works aimed at analyzing the features of the transferring of meanings
in the Internet interaction. As a part of the information security study, P. N. Ermakov, I. V. Abakumova, A.
G. Steinbuch emphasize the role of semantic technologies in information interaction, since they influence
the transformation of the value-semantic sphere of social networks users (Ermakov, Abakumova and
Stejnbuh, 2018).
In recent years, it has been shown that there are differences in the structure of value orientations of
the generation Z students (Pishchik and Spivachuk, 2020), specific features of the value-semantic sphere
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of the technical specialties students (Nikolenko, Zheldochenko and Lomova, 2020), with different attitudes
to the past (Komerova et al., 2021), having differences in the sovereignty of the individual (Belousova et
al., 2015) are highlighted. At the same time, there are classical works showing that the value-semantic
sphere of a person in adolescence is structured, built up in a hierarchy. And personality is revealed in the
ability to determine life goals, to realize the meaning and goals of one’s own existence (Maslow, 1987;
Rubinstein, 2002).
We believe that, on the one hand, the value-semantic sphere of young people, like any system at
the stage of formation, is more susceptible to the external influence, as it is shown in the works (Maslow,
1987; Rubinstein, 2002). This is especially true for the situations where various ideas are well adapted
and implemented in frequently repeated content that meets youth trends, which is confirmed in several
works (Ermakov, Abakumova and Stejnbuh, 2018). On the other hand, since social networks users have
the opportunity to be active creators of various kinds of content, the personal characteristics of young
people are manifested through the information messages they broadcast. First of all, communication is
influenced by the formed value and semantic features of the young person’s personality, which relate to
the highest structural levels of the regulatory system of an individual social behavior.
According to the views of A. Adler, the direction of a person’s actions and motives is determined by
the purpose of his life, and by understanding the purpose of life, it is possible to understand the hidden
meaning of actions that are not really separate, but the parts of one whole (Adler, 2020).
In his works, Buhler reveals the problem of the meaning of life and believes that the presence of
freedom of choice and life goals indicate the desire of the individual to materialize the meaning of life and
it is a manifestation of freedom and inner activity of the individual. At the same time, life goals should be
adequate to the nature of the individual and should lead to the realization of its capabilities and abilities
(Buhler, 1964).
According to Frankl, meaning is the integrating factor of human life; the primary life force. The
meaning is unique and specific for everyone (Frankl, 2006).
B. S. Bratus believes that the need to search for the meaning of life inherent in every human being,
and satisfaction leads to the normal functioning of an individual (Bratus, 1988).
I. S. Kon as a plan for the establishment of the meaning of life calls integrity way of life - the need to
“think of life not as a series of random, disconnected events, but as a holistic process that has a definite
direction, continuity and content” (Kon, 1999).
In the works of D. A. Leontiev, the meaning of life is understood as “an energy characteristic of the
semantic sphere, a quantitative measure of the degree and stability of the orientation of an individual’s
life activity to some meaning”. What gives meaning to life can lie in the future (in the form of a goal), and
be experienced in the present (a sense of fullness and saturation of life), and in the past (a sense of
satisfaction with the results of a life lived) (Leontiev, 2019).
In our study, the task to investigate the relationship between the features of the meaning-oflife orientations and the strategies for transferring the meanings of social networks users’ information
messages is set.
There are various interpretations of the term strategy in psychology. In one of the influential
psychological dictionaries, several meanings are indicated, depending on the subject field (Colman,
2001). The study examines the strategies of transferring of meanings, which are the components of a
more general communicative strategy. In communication practice, T. A. Van Dijk considers a strategy
rather as a plan of actions aimed at achieving various goals. At the same time, he finds a difference
between the main (cognitive and semantic) and secondary strategies (Van Dijk, 2018).
In this case, focusing on the ideas of T. A. Van Dijk, we propose to consider semantic strategies (as
a component of communication), the basis of which is the perception and transferring of the meanings
of information messages. We assume that one of the criteria for identifying strategies for transferring
the meanings of information messages in the respondents’ comments in social networks is the initiation
of new meanings in the commented message. In this case, it is possible to simulate the appearance of
the following strategies for transferring the meanings of information messages. The received information
is perceived by the respondent, fits into his value-semantic sphere, than included in the content of his
knowledge in this subject area, causes activation of his attitude related to motives, goals, the meaning-oflife orientations, personality characteristics, which are expressed in the comments of these respondents.
Therefore, the comments of the respondents in social networks reveal possible alternative strategies for
the transferring of meanings, the classification of which is based on the actualization of new meanings
in the strategy. In theoretical terms, the following strategies can be distinguished: sense-acceptance –
assimilation of the perceived meaning, as it is; meaning-formation – initiation of a new meaning based on
the perceived information; sense-rejection – rejection and negative attitude to the perceived information;
www.ijcrsee.com
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evaluation - the evaluation activity of respondents dominates in the comments, which marks the beginning
of the initiation process that has not yet found verbal embodiment; empathy – the respondent is emotionally
involved in the content of the perceived text; withdrawal - the respondent performs various actions that
show an unwillingness to comment on messages.

Figure 1. Model of strategies types for transferring of the information messages mening
The study is based on the following assumptions that: firstly, the VKontakte social network users
who have different strategies for transferring of information messages meanings may differ in the severity
of the components of the meaning-of-life orientations; secondly, there may be relationships typical to each
strategy with the components of the meaning-of-life orientations.

Materials and Methods
The sample consists of 85 people - active users of social networks who are at the same time
students of various specialties of the Don State Technical University (Rostov-on-Don). The age of the
respondents differs from 18 to 24 years.
The author’s questionnaire for diagnosing activity in social networks, the test “Meaning-of-life
orientations” by D. A. Leontiev (Leontiev, 2000), the method of expert assessments, content analysis of
a text are used in the study. The method of “Meaning-of-life orientations” consists of the following scales:
The general indicator of the meaningfulness of life, Goals in life, the Process of life, the Effectiveness of
life or the satisfaction with self-realization, the Locus of I-control, the Locus of life-control. This technique
is aimed at diagnosing the features of the semantic sphere of a person associated with determining the
localization of the meaning of life: in goals, in the process, as a result.
For the mathematical analysis of the results, the following methods are used: descriptive statistics,
chi-square criterion, nonparametric Kruskal-Wallace criterion, Spearman’s rank correlation method.
The study goes through the following stages:
1. Respondents were asked to answer the questionnaire questions concerning gender, age,
preferred social networks and the time spent in them. Since the focus of the study did not involve the study
of the Internet addicts, only the data of those users whose daily time in social networks did not exceed
three hours are taken into account when processing the results.
2. The respondents completed the test “Meaning-of-life orientations” by D. A. Leontiev, and then
they were presented with five publications on the social network “VKontakte” for review. Respondents
were asked to choose several publications (posts) from them on any basis and leave their comments
under them. The publications were selected in a non-random way: by means of the “SmmBoX” program,
the most commented publications from various social network communities were selected within the last
two months before the study, with the orientation that the number of likes and comments reflects the
importance of the topic being raised for users.
3. Experts were invited to analyze the respondents ‘ comments. The group of experts consisted
of five psychologists who owned the conceptual apparatus of the semantic sphere of the individual and
who study the Internet in terms of psychology. The average age of experts is 40 years. The experts were
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faced with the task of analyzing the respondents ‘ comments and using content analysis to determine their
semantic content.

Results
A qualitative analysis of the comments made by a group of experts allowed us to identify six main
strategies for the transferring of meanings in the presented sample: 1. sense acceptance - the respondents
accept the ideas transmitted in the publication; 2. sense formation which is based on what they have
read, the respondenta produce their own ideas and interpretations; 3. evaluation - the respondents make
an evaluative judgment regarding the publication; 4. empathy - the respondents express indifference,
emotional involvement in the content of the publication; 5. sense rejection - the respondents disagree with
the content of the publication; 6. withdrawal - the respondents demonstrate unwillingness to take part in
the discussion.
The frequency analysis showed that the strategies for the transferring of meanings are distributed
from most to least as follows: meaning formation (38.9%), evaluation (21.6%), withdrawal (12.6%), sense
rejection (10.5%), sense acceptance (9.5%), empathy (6.8%). Statistics analysis of the differences in the
frequency of distribution of the strategies for meanings transferring from publications was carried out by
means of the chi-squared 2-criterion. The results obtained are presented in Table 1 and Table 2.
Table 1
Conjugacy table
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Table 2
χ2 Criteria

According to the results obtained, the strategies for the transferring of meanings differ significantly
in publications with various orientations (χ2=51.952; p = 0.000).
The next task was to find the answer to the question how the system of meaning-of-life orientations
differs among young social networks users who apply different strategies for the meanings transferring.
For this purpose, an analysis was carried out with the use of the Kraskel-Wallis H-test (Table 3),
which showed the presence of significant differences in the following components of the respondents‘
meaning-of-life orientations: Goals in life, Locus of life control, Meaningfulness of life; as well as the
presence of a tendency to significant differences in the following components: the Process of life, the
Result of life.
Table 3
The average values of indicators of life-meaning orientations in Respondents with different
strategies for transferring the meanings of information messages

The next step of our research was to study the relationships between various strategies for
transferring of the information messages meanings and the components of the meaning-of-life orientations
(Table 4).
Table 4
The relationship between the strategies of the meanings transferring and the respondents’ meaningof-life orientations

284

www.ijcrsee.com

Ermakov, P., & Belousova, E. (2021). The relationship between the strategies of transferring the meanings of information
messages and the meaning-of-life orientations of social networks users, International Journal of Cognitive Research in
Science, Engineering and Education (IJCRSEE), 9(2), 279-289.

As the correlation analysis showed, the lower the indicators of the “I” locus of control (rs= -0,146;
p=0.044) and the meaningfulness of life (rs= -0,148; p=0.044), the more likely the respondents are to
choose a sense-acceptance strategy. This strategy is typical for students who have a rather low level of
meaningfulness of life, and a semantic choice, the perception of themselves as the master of life are not
characteristic for them.
The lower the indicator of the life process (rs= -0.164; p=0.024) and the locus of life control (rs=
-0.161; p=0.026), the higher the probability of respondents to choose the withdrawal strategy. Thus, the
withdrawal strategy is rather typical to those students who do not show satisfaction with life and do not
feel like its masters.
With an increase in the values of the indicators of goals in life (rs= 0.197; p=0.006), the process
of life (rs= 0.140; p=0.054), the result of life (rs= 0.154; p=0.034), the “I” locus of control of (rs= 0.151;
p=0.037) and the meaningfulness of life (rs= 0.141; p=0.053), the probability of using a meaning-forming
strategy by respondents increases. The results obtained indicate that students with this strategy focus on
plans-building, strive for self-realization, they are interested in life itself, they are satisfied with its results,
considering themselves as the masters of their life, their life is characterized by meaningfulness.
The probability that the respondents choose an assessment strategy is higher, if the indicator of
goals in life are lower (rs=-0,194; p=0.007). The assessment strategy is observed among students who
are not distinguished by purpose-fulness and the desire to form goals for the future.
The empathy strategy is more likely to be chosen if the indicators of the locus of life control (rs=
0.171; p=0.018) and the meaningfulness of life are higher (rs= 0.160; p=0.028). This strategy characterizes
students who have a belief in the ability to manage their lives, a high level of general meaningfulness of
life.
There were no significant connections with the meaning-negation strategy.

Discussions
The conducted research showed the presence of various strategies for the transferring of information
messages meanings, which were found among the respondents of the “VKontakte” social network.
The obtained data shows the dominance of the meaning formation strategy, which clearly prevails
over all the other strategies (38.8 %). It seems that this situation reflects the individual nature of the
respondents, due to the fact that each person interprets the received messages, forms new meanings
of the received messages. The strategy of meaning formation is confirmed in the works of other authors,
who mainly concentrate their research activity on the identification of various types and types of meaning
formation. Abakumova et al., (Abakumova et al., 2018) defines two strategies of meaning formation:
developmental and adaptive. S. V. Gurov (Gurov, 2012) proposed strategies of meaning formation of
students related to the peculiarities of their professional orientation: self-attitude, attitudes to life and
profession, communication. A. B. Savchenko (Savchenko, 2012) identifies communicative strategies
of teachers: manipulative and conventional, which are based on different ways teachers transfer their
meanings.
The second place in the representation of strategies is occupied by the “Evaluation” strategy
(21.6%). It seems that the dominance of this strategy corresponds to the general characteristic of the
human psyche, which integrates the reflection of the world and the attitude to it (Rubinstein, 2002). From
the point of view (Belousova, 2010), the meanings formed by a person are presented in the form of
assessments, but have not yet been verbalized by a person. Therefore, it can be assumed that the
respondents have new meanings in the comments which are in the form of ratings, which young people
have not yet been able to reflect and express in verbal form. It can be assumed that these meanings can
exist in a non-verbalized form, as in the situation of an ordinary direct interaction face to face. Similar
studies already exist. Thus, in a study (Holtgraves and Robinson, 2020), it was found that in the conditions
of the digital interaction, emoticons make it easier to understand the meaning.
The “withdrawal” strategy (12.6%) is the third most pronounced and can mean informational
behavior aimed at not accepting information. It seems to us that the reasons for this behavior and this
strategy of meanings transferring can be very diverse. As shown in the work (Ermakov, Abakumova and
Osipova, 2016), in the educational environment, when students are faced with a contradictory, frustrating
situation, they may have semantic barriers, in response to which students can “walk away” from solving
problems and contradictions. In studies of a potentially problematic situation of interpersonal thinking
(Belousova and Vyshkvyrkina, 2015), the following strategies of “avoiding” the solution of a contradiction
were identified: according to the criterion of activity - “active” and “passive”; according to the criterion
www.ijcrsee.com
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of acceptance of the situation -”denial” and “acceptance”; according to the criterion of orientation “aggressive” (focus on another) and “mercantile” (focus on oneself).
Lower figures were obtained for the “Sense-negation” strategy (10.5%). Meaning-denial means
that a person denies the meaning extracted from the text of an information message. He actively rejects
it, which, in our opinion, indicates the potential for the formation of new meanings. Similar values were
obtained for the “Sense Acceptance” strategy (9.5%), which means that the respondent assimilates the
meaning of the message transmitted and embedded in the information.
The lowest values fall on the strategy - “Empathy” (6.8 %), which emphasizes the emotional
acceptance of information. One can even assume that in this case there is a certain version of the
acceptance of meaning, which, however, exists in an emotional form, in the form of empathy and empathy
for the context of an information message. And in this case, the situation also manifests itself when the
respondents have not been able yet to reflect and express their meanings. In the study (Belousova and
Belousova, 2020), the dominance of altruistic and communicative emotional experiences was found in
psychology students when solving mental problems. Empathy can also be attributed to the sphere of
communicative and altruistic experiences, and then it becomes clear that the dominance of the strategy
of meanings transferring based on empathy as a manifestation of one of the dominant emotional states
typical to psychologists. These results are also consistent with studies (Nerdrum, 1997), which showed a
fairly high level of empathy among students of the Faculty of Social Work.
The strategies of meaning transferring highlighted in our study are in some respects consistent
with the list of communicative strategies presented by various authors: for example, the “Evaluation”
strategy existing in our classification is highlighted in the work (Klemenova and Ereshchenko, 2020). P.
B. Floreddu and F. Cabiddu (Floreddu and Cabiddu, 2016) identified communicative strategies for brand
promotion - egocentric, conversational, selective, openness, secret and supportive. Although the authors
do not address the issues of the transferring of meanings, but in general they point at the development
of information in social networks through the use of various psychological methods of influencing the
audience. The work (Martin and MacDonald, 2020) emphasizes the role and importance of the means
of personal, private, interpersonal communication, including stories, selfies, various personal photos and
comments for the intensification of scientific communication. However, existing studies do not yet reflect
the specifics of the presentation and formation of the meanings of messages in social networks.
The analysis of the severity and interrelation of various components of meaning-of-life orientations
with strategies for the transferring of meanings (according to Table 3 and Table 4) allows us to assert that
users who use assessment and sense-acceptance strategies see their Goals in life and plan their future
best, then users with strategies of withdrawal, sense-denial, sense-formation, and users with an empathy
strategy who are more inclined to live today or yesterday.
The values of the “Locus of life-control” scale indicate that users with strategies of meaning
acceptance and withdrawal most rely on their ability to control their lives. They followed by users using
strategies of evaluation, meaning-denial, meaning-making and empathy, who tend to see the hand of fate
in what is happening and are convinced that life is beyond their control.
The general indicator of the meaningfulness of life is characterized by the following distribution of
user groups: the highest indicator of the meaningfulness of life is recorded among users with prevailing
strategies of sense acceptance, withdrawal, evaluation; the level of meaningfulness of life is lower among
users who apply strategies of sense denial, sense formation, empathy.
In accordance with the indicators on the “Process of Life” scale, users who apply strategies of
withdrawal and sense acceptance see their life as rich and interesting, users with strategies of assessment,
empathy, sense formation and sense negation represent their life somewhat less bright.
The values on the “Result of life” scale indicate that the satisfaction of the life of users using various
strategies for transferring meanings is felt by them as follows: users with the strategies of withdrawal,
evaluation, sense acceptance evaluate the productivity of the lived life segment above all; users with
the strategies of sense denial, sense formation and empathy evaluate the effectiveness of their life less
positively.
The results obtained are consistent with studies of the human semantic sphere (Komerova et al.,
2021) and strategies of meaning formation (Godunov et al., 2017; Gurov, 2012; Zorina and Zelenov, 2016;
Savchenko, 2012), in which the expression of components of life-meaning orientations was found in the
implementation of various strategies of meaning formation. In particular, the existence of interrelations
between the indicators of the goal in life and the strategy of meaning formation by students was shown in
the work (Gurov, 2012). In the work (Godunov et al., 2017), it was revealed that one of the main markers
of the strategy of meaning formation is the indicator of the meaningfulness of life. E. V. Zorina showed that
high values of indicators: the meaningfulness of life, the locus of I-control, the locus of life-control, goals
286
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in life are characteristic of teachers who seek to use semantic techniques in pedagogical activity (Zorina
and Zelenov, 2016).

Conclusions
Thus, on the basis of the conducted research, some generalizations can be formulated. First of
all, we can say that social network users have identified strategies for the transferring of meanings when
commenting on information messages: meaning acceptance, meaning formation, evaluation, empathy,
meaning denial, withdrawal. The selection was based on the criterion - the initiation of new meanings
in the commented message. According to the frequency of use, the strategies were distributed in the
following sequence: meaning formation, evaluation, withdrawal, meaning rejection, meaning acceptance,
empathy. Thus, the most pronounced is the strategy of meaning formation, the least pronounced is the
strategy of empathy.
The highlighted strategies for the meaning transferring are shown by a variety of possible behavioral,
in this case, verbal patterns demonstrated by respondents in communication in social networks. We
believe that the selected strategies make up a combination typical to every person, but the actualization of
a specific strategy can be determined by various predictors associated with the communicative situation,
with the content of information, its significance for a person, as well as a range of personal, value, semantic,
cognitive and other possible psychological determinants that require separate research.
The study identified the relationships that exist between the components of life-meaning orientations
and the strategies for the transferring of meanings. It was shown that the greatest number of connections
exists between the strategy of meaning formation and the components of the Goal of life, the Result of
Life, the Locus of I-control. Two interrelations were revealed between the strategies: withdrawal, senseacceptance, empathy - and other components of life-meaning orientations: the process of life, the Locus
of Life-control, the Meaningfulness of life. The evaluation strategy has one relationship with the Purpose
of life, meaning-negation has no relationships. Thus, in our opinion, the study shows that there are close
relationships between the semantic sphere of the respondents and the strategies for the transferring
of meanings that they implement in comments. It seems that this direction requires further research
expanding the range of semantic and value characteristics of the respondents.
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